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Néeg sukaipieg napouoialovral yia Tic enixeipnoeic Aiavikou Epnopiou péoa ano Tnv
a&ionoinon Twv TexvoAoyiwv MAnpo@opikng kai Enikoiveviav (TMNE)

* O1I KATAVAAWTEG anoKToUv OAO Kal HEYaAUTEpn E€EOIKEIMON HE TIG VEEG
TEXVOAOYIEC KaI evTGOOOUV OTAdIAKA TIC NAEKTPOVIKEG AYOPEG OTIC OUVNOEIEG
TOUG

= 01 emiyeipiosig AlavikoU Egnopiou 6a npénel va oTpa@oUVv O VEEG TEXVOAOYIKEG
€ngv3UOEIG YIa VA IKAVOMNOINOOUV TOUG NEAAGTEG TOUG GAAA Kal va AVTIHETWNIOOUV
TNV Kpion

* O@éEANn avapévovral and Tnv véa dpaon Tov Wnelakwv Evioxloswv A.E.
«digi-retail» yia Tnv eupuTepn adionoinon Twv TMNE ano Tov kAado

21 ®eBpouapiou 2011

Eival yeyovog OTI To OUOMEVEC OIKOVOMIKO KAIJA Mou €niKpATel, AOy®w TNG XpNHATONIOTWTIKAG
Kpionc, dpa neplopioTiKG oTouc pubuolC avanTuéng ennpealovtag To oUVOAO TNG EAANVIKNAG
olkovopiac kal 101aiTepa Tov kAGdo Tou AlavikoU Epnopiou, €D0MEVOU OTI -€K TWV NPAYMATWV-
NANTTETAI N ayopadTikr) SUvVAUn evog HEPOUC TwV NEAATWV TOUC.

MapdaAnAa, ol kaTavaAwTEG anokToUv OAo Kal PeyaAUTepn €EOIKEIWON HE TIG VEEC TEXVOAOYIEG
Kal d1Iapkw¢ au&avovTal ol anaithoEIG TOUG. SUUPWVA HE TIG NIO NPOCPATEC EPEUVEG, TA MIOA
eMNVIKA VOIKOKUPIG MAEov €xouv npoofaocn orto AiadikTuo (46%), v TO MOOOCTO TOU
nAnBucopoU nou napayyeAvel ayada kai unnpeciec on line au&ndnke and 1% nou rjTav 1o 2004,
oe 12% To0 2010. EminpdoBeta, ol Taoeig deixvouv OTI O€ MEPIODO OIKOVOMIKNG Kpiong, Ol
kaTavaAwTeg Ba odnyouvTal OAo kal NEPIOCOTEPO OTO va avalnTouv TIG eukalpieg aAAG kal Tnv
£UKOAIQ MOU TOUC NAPEXOUV Ol NAEKTPOVIKEC ayopéc. O1 enixelprioelc Tou Aiavikou Eunopiou, and
TNV nAeupd Toug, Qaiveral va avriAapBavovTal oTn GUVTPINTIKN Toug nAsiowngia (80%) Tn
BeTIkr) GUUBOAN Twv TexvoAoyiwv MANPOPOPIKNAG Kal EMkovwviwv OTn NapaywyikoTnTd Toug,
TOoO and Tnv nAeupd TnNG auvénonc Twv €00dwv (67%), 600 Kal and autnv TNng
anoTeAEoNATIKOTNTAG TWV enixelpnuaTikwv d1adikaciwv (78%), onw¢ npokUNTel anod OXETIKA
£peuva Tou MapartnpnTnpiou yia Tnv KTM. QoTdco, av kai 1 aTic 3 dnAwvel 0TI evToniel VEEG
IOXUPEG TACEIG TOU KATAvaAWTIKOU koivoU mou Bacifovral OTIG VEEG TEXVOAOYIEG, EAAXIOTEG
Napapevouv auTeG nou dExovTal napayyehiec on line.

AauBavovtag unoywn Ta napandvw, ol enixeipioelg Alavikol Epnopiou 6a npénel va
avabewprioouv Ta enevouTIKA TOUG OXEDIA MOU OXETICOVTAI HE TIG TEXVOAOYIEG NANPOPOPIKNG KI
ENIKOIVOVIWV, OTOXEUOVTAG O EUKAIPIEG BEATIWONG TWV NWANCEWY, OTABEPN Kal OAOKANPWHEVN
MPOCEYYION TWV MNEAATWV, MEIWON TOU KOOTOUG AEITOUPYIAG MECW XPriong TEXVOAOYIWV
NANPOYOPIKNAG Yia TNV auTopartonoinon Twv diadikaci®v dlaxeipionc anodnkng kabwe Kal
OUVONKEG €EWOTPEPOUG avanTuENG Kal BEATIWONG TNG AVTAYWVIOTIKNG TOUG BEaNG,.

210 nAaioio autd, n dpdon «digi-retail» nou axediace kal ulonolei n «Wneiakeg Evioxuoeig AE»
oToxelel va Bonbriosl Npoc auTnv Tnv katelBuvaon TIG enixeiprosic AlavikoU Eunopiou woTe,
pEOW TNG aflonoinong Twv TEXVOAOYIWY, va avTIHETWNIOOUV TIG EMINTWOEIG TNG KPIoNG Kai va
npooappooTolv KaAUTEPA OTIC AAAAYEC TNG KATAVAAWTIKAG oupnepipopdc. EidikoTepa n dpdon
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EXEl OTOXO TNV EEOIKOVOUNON MOPWV, TNV MPOWONon TWV NWANCEWV PECW TNG XPNONG Twv
VEWV TEXVOAOYIWV Kal TNV KATAOKEUR NAEKTPOVIKWV KATAGTNUATWY (e-shops), £xovtag wg
anwTEPO OKOMO TNV anoKTNon avraywvioTikoU NAEOVEKTAWATOCG Kal Tnv au&non Tou KUKAOU
£pYACIOV PEOW TNC dIEUPUVONG TOU KATAVAAWTIKOU KoIvoU aTov Todéa Tou Aiavikou Epnopiou.

A&iCel va onpeiwdei 6T NON ano Tov OkTwPpio Tou 2010, npiv dnAadn Tn OXETIKA €KOTPATEIQ
nANPoPOPNONG, Ol MEPICOOTEPEC ANO TIC MICEG enIXEIPRoel yvapilav Tn dpaon digi-retail kai
oxedov 1 oTic 3 evdiapEpovTav yia TNV emoOTNon, ONwe NPOKUNTEl and OXETIKN £PEUVA TOU
Mapatnpntnpiou yia Tnv K.

Ma NePIOOOTEPEC NANPOPOPIEC UMOPEITE VA ENIKOIVOVIOETE YE TNV Ka. AfunTpa KoAAia oTo
TNAEpwvo 210 3313080 1) nAekTpovika oTn diclBuvaon d.kollia@observatory.gr, MapaTnpnThpIo
yia Tnv KTTl.

Av BéAeTe va deite OAOKANPN TN HEAETN NANKTPOAOYNOTE:
http://www.observatory.gr/page/default.asp?la=1&id=2126&pk=82
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