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H «poda» twv AOOD




KaAAiépyeia eAAnViKwv ADD sldwv

[ati, MOTE kat Nwc

oéileL TOV KOTIO VL
oloXoAnOw
HE TNV KaAALEpyeia AOOD
dbutwv;

W



-

‘ |
iy L — \
s B | g
= ‘4 =T

|
|
ﬁ |
. -

Anuga 2015 - Kawotouia



Early Trends = Future Wins
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L gt - MARKETING TO MILLENNIALS .
: Well-
- The so-called Millennial generation, generally aged between 15 and
; , Now accounts_for about one-third of the global population and is tech sawy and
socially engaged. They are well informed, want to try something different and are generally less
brand loyal than older consumers. They want to connect with brands and know the story behind them.
. Millgnnials are known to slhnp around for the best deals as well, using on and offline channels interchangeably. d
The |nterget Is uftenlused in-store to find out more about a products nutrition, brand or price at other shops.
. Dllffereqtiatmn for Millennials s about returning to things with meaning, which can relate to origin claims or brands that donate to charity. Pers
. Mlllenq:als 'a{[aw manufacturers to create innovation that caters to their desires due to their engagement with social media.
* Brand identity, added value packaging, novel formulations and flavors, and individualism possibilities are key to attracting Millennials. G
Feedback
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Ektog amo vPnAn moldtnta, cuvdeon pe brands kat tnv wotopia nmiow anod éva mpoiov

Enotpodn otn onpaoia twv mpaypatwy
Kawotopia kal mpwtotunia otn yevon

Kawvotopeg ouokevaoieg mou divouv mpootiBépevn agia oto mpoiov



No. 1 taon: Clear label

NE€eLc KAeLOLAL:
v AvayvwpLlolpa cUoTOTIKA, amouoia mpooBETwy / cuvtnpnTIKWY,
= Loxuplopol BLoAoyilknc mapaywyng



Kawvotopa npoiovia AQQO...

You need a BRAND with a STORY to tell and products that can deliver
HIGH ADDED VALUE to your customers and consumers
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EAANVLKA, BLOAOYLKQ, TEKUNPLWHUEVA EMLOTNUOVLKA (Kalvotoua
npoiovta €peuvac), aplotng mototntoc A’ UAEC




5 Bpafeia otov 6LeBvn dlaywviocpo Grate Taste

Awards

AploTo MapAdELypa EKUETAAAEUONC ATIOTEAECUATWY EPEVVAC OTNV TTAPAYWYN

Yt6xoc: Millennials



kat aAAa rpoidvia AQO®
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kat aAAa rpoidvia AQO®
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https://www.facebook.com/aromateaca
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~YPLOTAUEVN KATAOTOON
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MexpL Twpa...
T
EAAeWn e€eldikevpevwy dutwpiwyv
Mewwpevn ntnon

EpmAokn utwplwv KOAAWTILOTIKWY EEWTEPLKOU
Xwpou n aAAwv eldwv

Elocaywyn oo 1o eEWTEPLKO
EAaxlota eAANVIKA €L0N

H kataotaon aAAalel...
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Ydrotapevn kataotaon
e

TEXVIKOC KOLVOVIOMOG EUmopiag TEXVIKOG KOLVOVLOMOG artoSoxNG

1toA/Tikou uAitkou AQOD motktAtwv AOOD



Kivouvol...ty

QurtonAaopa Stolbur, mapaotto, yévocg Candidatus phytoplasma
solani

Znpavon ueyaAwyv ektacswyv otn FaAdia 2006 -2013.

MpooBAAAEL TOUC EOWTEPLKOUC LOTOUC TNCS AeBavtac - mpoBAnpata
OTNV Kivnon Twv BpEMTIKWY OTOLXELWV - KOXEKTLKA OVATITUEN -
Bavartoc




TEXVIKOC KOVOVIOHOC EUTIOPLOC

T
ApOBpo 4
QutouyelovopLkEC TPpoUTIOBEDELG

ApBpo 5
AwatiBetal epocov mAnpot tic mpolmoBEoelc:

uaKpocsKomKoq gA\eyxoc, anaMayuevo
arno emB)\aBqu opvakuouq N
CUUTTTWHOTO QLUTWV TTOU
vrtoBaBuilovyv tnv noLoTNTA

QATTOAAAQYLEVO OTIO EAATTWHLOTOL
LKOLVOTIOLNTLKO o piyoc Kal SLAOTAOELC
LKOLVOTTOLNTLKA PAQOTLKH LKAVOTNTA
LKOLVOTIOLNTLKA TTOLKLALOKN TAUTOTNTOL




TEXVIKOC KOVOVIOHOC EUTIOPLOC

-
ApOpo 8

To MOAAATTAQGLACTLKO UALKO
ouvodeUETAL ATTO ETIKETA

AaAAo €yypado nmouv GuVTtACGOoEL
KWOLKO XWwpacg MPOEAELONC

gvdeLlén tng umevBbuvng
enionung umnpeoiog r Tov
KWOLKO TNC

apLOpo UNTPWoU

npopnBeutn
Botaviki ovopacia,
ovoua tn¢ rotktAiag




KEMNYEA = Kévtpa EAéyxou kat Motoroinong
NMoAAarAactactikol YAkou kat EAgyxouv Aunaopatwy

TéAOG = 2% TNC TIUNC
avVaQpopac

(0,12€ omopoduta

0,28€ pooxeuvpa

0,25€ LoTOKOAALEPYELOL????)

TputAdtuno AgAtio AuaBsong
MNoAAamAaoctaotikol YALKOU

W




TOo HAYLKO XOPTL...OUVOSEVONEVO ATLO TO
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BloAoyuwkr} muotonoinan noA/Tikol UAkou
-

[MoAvETELC KAAANLEPYELEC

3 xpovia yia floAoylkn niiotomnoinon
Movo av o aypoc eival floAoyika
TILOTOTIOLNUEVOC

YPnAOTEPO KOOTOC
AvokoAotepn Slaxeiplon




Mwotonoinon putwprakic mapaywyns AOQ®
e




Mwtoroinon noA/Tkov VAtkou AOD
T
Atomioto putwplo AOD
TputAotumo deAtio SLaBeonc moA/TIkoV UALKOU
TiuoAoylo
/\OUTIEC TILOTOTIOLNOELG
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ﬁ\@ Texvoyvwoia otn ¢utevon

@Utevon UE TO XEPL PUtevon e PUTEVTIKA




Texvoyvwoia otnv
katanoAéunon {Waviwv

Mnxavnua katepyaoiog edadouc KatamoAépunon {Waviwv akpBeiog




*  Texvoyvwoia otnv cuAdoyn

Mnxavikn cuykopdn Mnxavikn cuykopdn




"W ZuykousH




N Zpavon — Zuvduaopuog napaywyng NPNg
I dpoync kat aBEpLov eAaiov

=npovtnpla =npovtnpLa



*  Texvoyvwoia otnv {npavon

duown ERpavon =npovtnpLla




*  Texvoyvwoia otnv anodnkevon

AnoOnKeVON OE TPOTIOTIOLNEVN
atpoodapa N

AnoOnkevon o€ Kevo
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*  Texvoyvwoio otnv HETAMOLnGoN
1

-

Epnopeloipo peALGGOX0PTO 2teAEXN HETA Ao enefepyaoia



*  Texvoyvwoia otnv peTanoinon

Epnopelopo packopunio 2TeAEXN HETA TNV ENESEPYOTia
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'\@“’ Nwc¢ Ba Eekviow;

Emyepnowaxod oxééio — Navrote
Avalntnon texvoAoyloc — TEXVOyvVwolog
Epsguva ayopac
OLKOVOUOTEXVLKN avAAuon

Anodaon ywa to av 0a cuvexiow f oxt
Av bev untapyel emévéucn dev unapyel avranddoon




BIOAOIKO IYMBATIKO

\ / TEXNIKH YNOZTHPIZH KAAAIEPTEIAZ APQMATIKQN ®APMAKEYTIKQN OYTQN

DYTQPIO APQMATIKQN QAPMAKEYTIKQN ®YTQN -MIZTONOIHMENO
NOAAANAAZIAZTIKO YAIKO

& MYPTIZ

Yninpeoieg - Texvoyvwoia Apwpatikwv OapUoKEUTIKWY

ZYMBOYAEZ METANOIHZHZ

/

Ta tehéxn T MYPTIE GURpETeiXay OF v ané 25 epeuvnTukd
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G & putdkat f putav.
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AIQEPION ENAIQN A
APQMATIKQN NEPQN

EKNAIAEYZH NEQN KAAAIEPTHTQN
MEAETEZ - EPEYNHTIKA NPOrPAMMATA

AMOZTA=H ZE IAIOKTHTO BIOTEXNIKO ANOZTAKTHPA
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